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RÉSUMÉ
L’article examine les problèmes qui se présentent dans la traduction, de l’anglais (surtout 
américain) vers l’italien, de textes sur – ou par – les organismes sans but lucratif. En 
premier lieu, nous nous concentrons sur les principaux problèmes de traduction qui 
résultent des différences culturelles entre le secteur caritatif en Italie et aux États-Unis. 
Ensuite, nous faisons état d’une étude de corpus qui se propose de déterminer les dif-
férences entre le discours produit par les organismes caritatifs (notamment les lettres 
envoyées aux donateurs pour la récolte de fonds) en Italie et aux États-Unis. Pour con-
clure, nous présentons une série d’exemples pratiques visant à illustrer la façon dont 
cette étude de corpus peut être utile aux traducteurs. Nous concluons en montrant que 
lorsqu’il y a une forte différence interculturelle dans un certain secteur de spécialité entre 
la langue de départ et celle d’arrivée, il ne suffit pas d’utiliser des corpus, mais il faut les 
mettre à jour constamment pour rendre compte des différences interculturelles dans la 
traduction.
ABSTRACT
This paper describes the problems that arise in the translation of texts on – and by – the 
nonprofit sector from English (especially American English) into Italian. First of all, we 
focus on the main problems of translation, deriving from the disparity between the third 
sector in Italy and in the US. Secondly, we present a corpus-based project aimed at 
monitoring the differences between nonprofit discourse (especially fundraising letters) 
in Italy and the US. Lastly, we show a number of practical examples to illustrate how this 
type of corpus can meet the needs of translators and draw some conclusions on the 
importance of using monitor (i.e., continuously updated) corpora to produce successful 
translations in specialised fields where there are sizeable differences between source and 
the target cultures.
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1. Introduction
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necessary to find the right balance between translation and adaptation when it comes 
to translating texts concerning the world of charities.
On  the  face of  it,  the only  thing a  translation  specialist  can do when  there  is 
considerable difference between the source and the target cultures, in a given special-
ist field,  is  to analyse  the  two  scenarios  in detail  and discover when a  translation 
exists (or when it is plausible to propose a translation at all) and when it is necessary 
to have recourse to adaptation. In fact, translators cannot become experts in all the 
fields  in which  they work:  translation  specialists  know  very well  that  they might 
translate a medical textbook today and be asked to localise a piece of software tomor-








2. Analysing the language of the third sector for translation purposes:  








must  take  cultural  differences  into  account  and  suggest  alternative  sources  (e.g., 









English  and  compare  the  different  ways  in  which  the  words  “philanthropy”  and 
“filantropia” are used in the two languages. This is probably the best idea, although 
it may be time-consuming if target language resources are limited or inadequate.
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However,  before  referring  to  an  existing  corpus  or  building  a  new  one,  it  is 
important to be aware of the main issues in philanthropy, starting from the cultural 
and historic differences between the source and target language. Given the relevance 
of culture-specific  issues  to  the notion of philanthropy  in  the  two  languages,  this 







2.1. “Filantropi di ventura”: a cultural and historic background
The  idea  that  Italy  should  follow  its  own  philanthropic  tradition  rather  than  the 

























      Community foundations
      Corporate foundations
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logical  and  economic  literature  on  the  topic,  giving  is mostly  seen by  Italians  as  a 





















profit  discourse.  In most  cases,  the  best  idea  is  to  “domesticate”  the  concept  by 
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Italian, e.g.,  “grantmaking  foundations,” a  type of  foundation  that gives grants  to 
nonprofit  organisations  that  are  deemed  worthy  of  support  based  on  particular 
requirements established by the foundation itself. In Italian, the phrase “grantmak-
ing  foundation”  is  usually  kept  in English,  as  is  the word  itself  “grant.”  It  is  also 





per es.  l’economia,  la finanza,  le scienze aziendali e forse ancor più l’informatica). 
(Garzone 1998: 105)
It might be interesting in this respect to compare the list of American founda-
tions  available  in  the  fundraising manual  entitled Principles and Techniques of 
Fundraising  with  the  list  of  Italian  foundations  in  the website  of  the  Fondazione 
Agnelli (<www.fondazioni.it>).



















3.1. The ICIC fundraising corpus




















3.2. The SITLeC fundraising corpus
The SITLeC Fundraising Corpus was created for the purposes of this cross-cultural 
study aimed at helping translators solve culture-bound problems with texts on the 
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This connection  is explicitly made by another  fundraiser, who states  that “Italy  is 
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3.3. How to use a fundraising corpus for translation purposes:  













tenitore”),  the word  “sostenitore”  appears  to  emphasise  the  donor’s willingness  to 
uphold the organisation’s values rather than just its financial stability.





“tu”  the  colloquial  way  to  address  your  interlocutor.  In  the  SITLeC  Fundraising 
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By contrast, the ICIC Fundraising Corpus highlights a much higher frequency in the 
use of the word “investment”:








































tax  incentives  in Italy are so  low that  they would not be particularly appealing to 
most donors anyway. Therefore, other kinds of incentives tend to be focused on in 









3.4. Main differences between the ICIC and the SITLeC fundraising 
corpora and future directions
The differences between the American third sector and its Italian counterpart are 
reflected not only in the language, but also in the design of the two corpora. As we 


























mark-up  language,  allows  greater  readability  and, most  of  all,  the  possibility  to 
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Conclusion
This paper  illustrates some of  the problems that arise when translating  texts about 
(and by) the third sector from English – especially American English – into Italian. 
We have shown that many if not most of these problems depend on the extralinguis-
tic differences between  the  Italian  charitable  sector  and  its American  counterpart, 
including  the  fact  that  fundraising and other activities concerning nonprofits have 
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